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From treats to quick meal replacements, snacks are 
deeply rooted in the American diet. In fact, snacking 

is growing, but perhaps not in the areas you’d expect. 
With the rising interest in clean label and plant-based 

eating, healthy snacks such as hummus and smoothies 
are changing the snacking landscape in America.
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of Americans think  
plant-based protein is healthy 2
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of Americans believe they need 

more protein in their diet 2
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Plant-based snacks are 

expected to grow

CAGR by 2028 3
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